Growth Leaders’ Best Practices:

How trust contributes
to success

Trust may not appear in a company’s financial accounts, but trust has
been called “the most powerful currency in business.”1 Customers,
investors, employees and suppliers all want to work with companies that
they consider to be trustworthy. As a result, the future is bleak for those
companies who fail to take steps to build trust and transparency.
Trends suggest that trust has become more important for companies looking for
long-term, sustainable profits. Surveys of young people show they want to work
for, buy from and invest in firms that match their values, and benefit society.
Likewise, a growing number of investment management companies, including
global powerhouse Blackrock, have raised the bar, prioritising investments with
companies that meet both ethical and profitability standards.
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In the following pages,
we explore how different
industries are being
transformed by companies
that have invested in
transparency, fairness and
trust. These firms already see
the benefits in their bottom
lines and are set up for a
profitable and sustainable
future.
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Financial services
cash in on earned trust
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Ethically focused banks are
springing up around the
world. For example, Triodos

How U.S. Bank earns trust
U.S. Bank is the fifth largest
bank in the United States, and
for the last five years it has
been named one of the world’s

Companies that
take the long view
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are proven to not
only outperform,
but last.9
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Serving up trust in the food
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How Tony’s Chocolonely
earns trust
A relatively new company,
Tony’s Chocolonely, has based
its business around tackling
modern slavery and producing

In the past, investors may
have balked at this approach,
concerned that too much
money is being spent on
activities which do not
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Another good example is the
coffee industry. It is also seen
as being unequal, with only
2% of the added value of a cup
of coffee reaching producers.
Moyee Coffee is a DutchEthiopian firm which roasts,
mixes and packages coffee
beans in the country of origin
rather than in Europe or the
U.S. as most big firms do. It
uses blockchain technology
to show the transactions at
every stage of the coffee supply
chain. A customer can see how
much was paid to producers in
Ethiopia. Moyee’s commitment
to transparency and fairness
has enabled steady growth
despite a crowded market.
Moyee now has outlets in the
Netherlands and Ireland.12
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Moyee pursued certification
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Major companies are waking up to the new reality that
pursuing trust, fairness and transparency is the surest way
to guarantee long-term sustainability and profitability.
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See How LexisNexis Can Help
LexisNexis® Nexis® Solutions offers innovative technology with an unrivalled content collection
of global news, business, market, legal and beneficial ownership information. Our flexible
solutions empower companies to:
• Establish and maintain trusted relationships

• Integrate targeted news, legal, sanctions,

with customers, suppliers and other third

watchlists and PEPs data into proprietary

parties with risk-aligned due diligence

systems and AI applications

• Conduct ongoing monitoring for signs of
emerging threats across PESTLE factors

• Gain valuable insights into risks and
opportunities to support informed decisionmaking

Because good profit comes from making the right strategic decisions.

Ready to build trust?
We’ve got your back. Talk to a LexisNexis consultant or connect with us online to learn how our
screen, due diligence and risk monitoring solutions can help.
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