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Macrotrends & Micro Pivots
How to Reinvent Your Value

Macrotrends are taking hold, impacting and evolving how we think about, interact with, and use information. 

As information experts, you are ideally positioned to identify emerging challenges and pivot to meet the needs 

of current clients and the next generation of researchers. 

Read on for insights on applying your knowledge, skills, and emerging technologies to prove your value 

in a rapidly changing world.
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Future-Proofing no longer exists—if it ever did. 
But looking at macrotrends helps.
Back in 2013, IFLA (the International Federation of Library Associations and Institutions) identified five key 

trends which will change our information environment.  

New technologies will both expand and limit who has access to information

More information and global access is available than ever before but media literacy is an information 

barrier in both developing and developed nations.

Online education will democratise and disrupt global learning

With the COVID-19 pandemic, the shift to online education and online collaboration has 

swiftly spread across the globe. While providing more access to information, gaps in technology 

infrastructures still create inequalities in information access. 

The boundaries of privacy and data protection will be redefined

The digital ecosystem has exacerbated data privacy and security issues in recent years. As a result, 

we’ve seen the adoption of the General Data Protection Regulation (GDPR) across EU member states 

and the California Consumer Privacy Act (CCPA).  

Hyper-connected societies will listen to and empower new voices and groups

The digital world has enabled greater social connection, anonymity, and accountability—enabling social 

causes, even the smaller ones, to get some media space. However the prediction failed to

note the downside of media echo chambers contributing to political polarisation.

The global information economy will be transformed by new technologies

The Internet of Things (IoT), smart devices, and big data are shaping the economy and breaking down 

barriers for innovation, age and disabilities. Yet, the sheer volume of data is, in itself, a barrier. 

Macrotrends & Micro Pivots

Learn how:
• It’s no longer about future proofing

• Your skillsets are made for overcoming today’s macrotrends

• You can face the future with confidence
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“Because of the 

 disruptive changes 

 in the information 

 environment, 

 our past cannot 

 serve as an 

 adequate guide 

 to the future.”1

Adapting to Macrotrends 
with Micro Pivots Gives 
You the Power.

 

The key to proving and  

increasing your value: 

Be ready to pivot to what is  

needed so you can demonstrate 

higher value to your organisation.

Macrotrend predictions for the upcoming decades

The brightest minds and futurists are constantly identifying emerging macrotrends that 

can impact us all for decades to come. Here are four key macrotrends that you can 

embrace to bring more visibility and value to your role.

1 Accessed on 8/28/20 at https://bit.ly/2ECKfgT
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To understand the trend, we have to look at user habits. 
According to a 2019 IPSOS survey conducted for the Centre for International Governance Innovation 
(CIGI), misinformation is having an impact globally. 

 

86% of online global citizens report 

being exposed to fake news

9 out of 10 say they initially believed 

the misinformation at least once

87% support better education for 

Internet users on how to identify  

fake news

24% turn to news fact checking 

websites to confirm whether news  

is fake or not

Macrotrend 1: Misinformation

“Misinformation is not like a plumbing problem you fix. It is a social 

condition, like crime, that you must constantly monitor and adjust to. 

Since as far back as the era of radio and before, as Winston Churchill 

said, ‘A lie can go around the world before the truth gets its pants on.” 

~ Tom Rosenstiel, author, director of the American Press Institute  

and senior fellow at the Brookings Institution

Micro Pivots You Can Make

Mitigate Misinformation
• Teach others fact checking best practices. 

• Get involved early and be the skeptic.

86%

87%

9/10

24%

The survey interviewed  
25,000 people across 25 economies
Australia, Brazil, Canada, China, Egypt, France, Germany, 
Great Britain, Hong Kong (China), India, Indonesia, Italy, 
Japan, Kenya, Mexico, Nigeria, Pakistan, Poland, Russia, 
South Africa, Republic of Korea, Sweden, Tunisia, Turkey and 
the United States.
Source: IPSOS https://www.ipsos.com/en-us/news-polls/cigi-fake-news-global-epidemic
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Macrotrend 2: Disintermediation

“While end-users have benefitted from disintermediation, this also 

comes at the cost of information overload as we move from a world of 

information scarcity to one of information abundance.” 

~ Marshall Breeding

An Open, DIY World has Opportunities and Threats.

 

 

Self-service frees you up and gives 

access to many more people.

 

The end users must have the 

technology infrastructure to  

support their access. 

 

Users are experiencing information 

overload without some baseline 

research and fact checking skills.

Micro Pivots You Can Make

Make Intermediation or Disintermediation Work
• Empower others with access to technologies and your research best practices. 

• Apply time savings to co-create on high-value research projects.
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Macrotrend 3: Disruptive Technology

“Digital technologies have advanced more rapidly than any innovation 

in our history—reaching around 50 percent of the developing world’s 

population in only two decades and transforming societies.” 

~ United Nations

Technology is being adopted 

at faster rates than prior 

decades. 

Look for tools that can 

improve productivity, enhance 

information discovery, boost 

collaboration and support 

specialised research.

Information overload is still a 

threat—as many devices and 

techs compete for attention 

and mind space. 

Micro Pivots You Can Make

Don’t Let Disruptive Technology Disrupt Research
• Engage and encourage purposeful deceleration. 

• Be the voice of reason about technology constraints.

• Partner with experts in tech. 

• Level up your library and your skills.

Innovation and Adoption of 

Technologies are Impacting Research.
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Macrotrend 4: Generational Shift & Divide

“We already see evidence that the digital generation has a very 

different sense of intellectual property and sharing of information. 

There is an orientation toward openness and borderlessness.” 

~ Information Professionals 2050

Topics of Interest & How Generations Consume Information Varies.

 

Millennials and Gen Z are 

more similar to each other than 

to prior generations—highly 

educated and more diverse.

The generations consume news 

and information very differently. 

But everyone experiences 

information overload. 

Younger generations can spot 

misinformation easier, but all 

generations are still sharing it.

Micro Pivots You Can Make

Understand Social Differences Across Generations
• Be the great connector. 

• Partner with Millennials and Gen Z.

Based on a survey of more than 20,000 people across 10 countries,  
for example, news consumption varies widely by age.
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Face the Future with Confidence

Cultivate Resilience

Your ability to embrace uncertainty will set you apart.

Build Self-Awareness

You must first analyse yourself and your role before you can apply your skill sets to the fullest.

Be Entrepreneurial

Be prepared to reinvent yourself and fill gaps in expertise in your organisation.

Engage in Purposeful Deceleration

To get ahead, slow down to leapfrog others with informed decisions.

Welcome Co-Creation

Be the invaluable collaborative partner.
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For more information about our powerful research platforms and content, visit us online 
at https://internationalsales.lexisnexis.com/products/nexis or call +31 204 853 456.

https://internationalsales.lexisnexis.com/products/nexis



